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The Influence of Mobile Payment Characteristics on Enterprise Trust and Usage
Intention: A Comparative Study of Alipay and UnionPay QuickPass

Yu Chen!, Hui yuan Zhang?

"' Yu Chen, Huaibei Institute of Technology, Anhui, China
2 Huiyuan Zhang, Suzhou College of Information Technology, Jiangsu, China

Abstract: Mobile payment is favored by consumers due to its convenient payment experience and
has significantly influenced daily life. In the context of the COVID-19 era, social distancing has
become a daily habit and a web-based, consumer-led communication environment. This study adopts
the combination of literature research and empirical research methods, and implements the empirical
research method according to the literature research results. UnionPay Quick Pass has achieved
certain development results in a short period of time, but research shows that consumers still tend to
use Alipay. Therefore, in addition to increasing publicity and promotion efforts, it is more important
for China Union Pay to improve Union Pay payment, expand partners and application fields,
integrate its own resource advantages, innovate mobile payment products, and launch personalized
services with UnionPay Quick Pass payment features. Union pay should take the initiative to accept
new changes, adapt to the trend of innovation, actively use new technologies, improve service
quality, actively innovate products, and enhance customer application experience. Only by actively
exploring new mobile payment scenarios and creating new revenue growth points can we gain new
development advantages in the constant changes.

Keywords: Mobile payment characteristics; Enterprise trust; Intention to use
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