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Hidat APL#E 0. BRI . BB A S50y 8 s S E LA AL .

ARG N = B, ik e — g Bl il 3R i A P A A 0 S SC 20k R . I Im . g . HEMOR THImSE
Z )5 tME, TEEREB) Canva Al 5 Adobe Firefly, P AT A CHE T, V-6 BIRTE A G AL . HERRE
M 5 W B — o R GE N A . X ERE G . BRSPS EA SN S A e SRR, (4804 T
WiE R A S R, KE /N A RSS2 Al o] AR B TR F R s 2 i 7 s A B Pl s 2 v, TR
“NZ RIS (Content-as-a-Service, CaaS) "HIF DB, FEX BT, “FEIRAIRZER ) SEARE ),
WEMRS FETE P TR R gmEE. mbHEESIES. R, P65 MWk T N
ERU RS, — T, “FEREEMBBERE | ARG AREL 2 W M p s il Jy ;s 5 — i, Y
YEE WU AMLE H 23 OB G i 2 4, v REHI 55 N AWML S 2R L. X ERE T HIR B S Bk
175 BH 7 THD ST S P R R A R

IGC FEARAM AL i W25 7 M CA N 07 R O B il E S i 22 S AR ol Ao B BRI B e |52, FEA%

233



A E5#HLB2E2T] Journal of Humanities and Social Sciences

G, A HIEEA I S, QU EF AR HOB R S P P i, T S 7 a2 R IR
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Abstract: Artificial intelligence generated content (AIGC), as an important achievement of the
development of artificial intelligence technology in recent years, is gradually penetrating and
reshaping the creation mechanism and communication ecology of the cultural and creative industry.
Taking the cultural and creative industry as the research object, this paper systematically sorts out the
technical evolution context and application path of AIGC, focusing on its typical practices in
sub-fields such as film and television, digital art, interactive entertainment, advertising marketing,
and virtual humans. Through case analysis and inductive comparison, this paper explores the
advantages of AIGC in improving content generation efficiency, promoting industrial chain
reconstruction, and enriching cultural expression methods. At the same time, it also deeply analyzes
its potential risks in copyright ownership, technical ethics, cultural values and platform governance.
On this basis, this paper proposes countermeasures and suggestions such as building a
human-machine collaborative creation mechanism, improving the legal ethics system, promoting the
construction of an open source ecosystem, and improving the digital literacy of all people, in order to
provide reference basis and decision-making support for the digital transformation of my country's
cultural and creative industries.

Keywords: AIGC; cultural and creative industries; AIGC; technological ethics; industrial
transformation
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