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The Study of Color Psychology in Ul Design and the Visual Impact of
Advertising

Cuyi Cao !
! College of New Media and Art, Dongguan City University, Dongguan, China

Abstract: This study, through the method of literature analysis, delves into the application of color
psychology in UI design and advertising, as well as its impact on visual appeal. The findings reveal
that color psychology plays a pivotal role in both UI design and advertising. Colors have the power
to influence users' mental processes and behaviors and can also amplify the visual impact and
effectiveness of advertisements. For instance, red can heighten users' attention and arousal levels,
while blue exerts a calming effect. In UI design, the selection and combination of colors can shape
users' perception of the interface and their overall experience. In advertising, colors can be
strategically used to capture users' attention, convey brand messages and emotions, thereby
enhancing the visual impact and effectiveness of advertisements. Moreover, the influence of cultural
background on color psychology cannot be overlooked. Under different cultural contexts, people's
perception of colors and their emotional responses may vary. In Ul design and advertising,
considering cultural factors can better meet the needs and preferences of diverse user groups, thus
improving the effectiveness and influence of the design. Based on the research conclusions, this
study offers several suggestions, including that designers should conduct in-depth research on color
psychology, take cultural differences into account, and employ techniques such as color contrast to
enhance the visual impact of the design, and improve user experience and interface usability.

Keywords: UI design; color psychology; advertising; visual impact; user experience
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