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Brand marketing reform driven by big model technology

Haiqiang Cui!
(Business School of Northwest University of Political Science and Law, Xi 'an, Shaanxi, China)

Abstract: Large model technology can produce high-quality text, images, music and software by analyzing a large number of digital
materials, which has a significant impact on brand marketing. Firstly, based on the analysis of the value path of big model enabling
marketing, this paper analyzes how to help brand marketing, uses SWOT method to explore the internal and external advantages and
disadvantages of artificial intelligence in brand marketing application, constructs the brand marketing strategy analysis matrix, and
puts forward the corresponding brand marketing strategy.
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