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Research on the Optimization Path of Chinese Sports Brand Communication
Strategy in the Context of New Media

Ning Guohong', Ma Nika?
I School of Physical Education and Health, Guangzhou City Construction Vocational College, Guangzhou, China
2 Graduate School Kyungil University, Gyeongsan, South Korea

Abstract:In the context of accelerated media convergence and digital transformation, this paper aims to promote the
development of Chinese sports brands. Based on communication and brand construction theories, and employing a
combination of literature analysis and typical case study methods, this paper systematically reviews the evolution of
Chinese sports brand communication under the new media context. It reveals the core dilemmas in brand narrative,
platform operation, and user interaction dimensions of current sports brands. Furthermore, it proposes a three-pronged
optimization path: "cultural narrative reconstruction, multi-platform differentiated operation, and community co-creation
mechanism." The study suggests that in order to foster the development of Chinese sports brands, it is crucial to break
free from the constraints of content homogenization and one-dimensional strategies. It advocates for reinforcing brand
cultural connotations, enhancing user engagement, and emotional recognition to achieve the systemic development of
communication effectiveness. This research aims to provide theoretical support for the optimization of communication
strategies for local sports brands in the new media environment.

Keywords:New Media; Sports Brands; Chinese Sports Brands; Communication Strategies
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