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Research on the cultivation mode of innovative talents in e-
commerce in universities facing the digital-intelligent society
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Abstract: With the rapid development of new-generation information technologies such as big data and artificial intelligence,
society is accelerating towards a new stage of "digitalization and intelligence". This transformation has had a disruptive impact
on the talent demand in the e-commerce industry, posing severe challenges to the traditional talent cultivation model of e-
commerce in universities. This paper deeply analyzes the new demand portrait of e-commerce talents in the context of a digital
and intelligent society. Addressing the current pain points in university talent cultivation, such as lagging curriculum systems,
superficial industry-education integration, monotonous teaching modes, and rigid evaluation systems, it proposes an innovative
talent cultivation model driven by digitalization and intelligence and featuring industry-education integration. This model aims
to cultivate high-quality, composite e-commerce talents with data thinking, technology integration capabilities, and innovative
practical spirit by reconstructing the "e-commerce + X" interdisciplinary curriculum system, deepening the "school-enterprise
community of destiny”" type of industry-education integration, innovating the "job, course, competition, certificate"
comprehensive education model, and reforming the diversified evaluation system. It provides theoretical reference and practical
paths for the reform of e-commerce professional education in universities.
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Fig. 1 Framework for cultivating e-commerce innovation talents in a digital-intelligent society
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