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Abstract: This study examines the key factors influencing international university students’ choice of Hualien as an
experiential tourism destination. Results indicate that pull motivation is the primary driver of travel intention, while push
motivation shows no significant effect. Travel constraints are significant but in an unexpected direction, possibly due to
students’ perception of obstacles or unconsidered mediating variables. The study suggests enhancing destination
attractiveness, addressing language and information barriers, and promoting experiential tourism through targeted marketing.
Future research should explore mediating or moderating factors affecting travel intention. These findings provide empirical
evidence on international student travel behavior and practical implications for Hualien’s tourism recovery and international
promotion strategies.
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Table 1 Distribution of Sample Basic Data
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Table 3 Results of Regression Analysis
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